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A COASTAL FOOD ADVENTURE SERIES
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Chef Duran says goodbye to Vancouver,
packs up his life at The Dome, loads the | . LqlP m % . 1 s e TR
Mercedes-AMG and begins an epic coastal : = ; W el : b off Whry/ ;fw S [:Uk[]lfm[:h“ Gy
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EPISODE 02 Ez,
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KEEP PORTIAND \

From the Emerald City to the
quirky culinary heart of Portland,
Chef Duran dives into bold flavours,
creative chefs and a city that lives
to eat, drink and be different.
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FOOD + CULTURE / ADVENTURE

EPISODE 0 3

THE WP &

Rugged beaches, wild ingredients e
and eclectic coastal towns. Chef Duran "7
explores the raw beauty and bold flavours -
of Oregon’s legendary coastline. st
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ANTLER STUDIOS PRESENTS
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BUDGET ALLOCATION
f

.5 PRODUCTION & CREW 35% $350,000

Directors, camera, sound, producers,
field crews (6 episodes)

TRAVEL & LOGISTICS 18%
Flights, ground transport, vehicle ops, 0
accommodation, per digms

BT
FOOD & LOCATION COSTS 15% D $150,000
[

$180,000

A world-class, cinematic food, travel and culture series
produced by Antler Studios, showcasing Chef Duran Bodasing
as he drives a custom Mercedes-AMG GT along the iconic
";‘ Pacific Coast Highway, discovering extraordinary food,
. people and destinations.

Restaurants, ingredients, permits,
location fees, tastings

VEHICLE & AUTOMOTIVE 1[]”!
Mercedes-AMG GT prep, wraps, 0
film rig, support vehicle, fuel, maintenance

POST-PRODUCTION . '
Editing, colour, sound design, music, ]2 fn Slzuruuu
graphics, VEX, deliverables

TALENT & ON-SCREEN 0

Host, featured chefs, quest talent, 5 f'-" . 550.0["]
releases, styling. wardrobe

$100,000

X
&
10,
3

INSURANCE, LEGAL & CONTINGENCY 0
Production insurance, legal, permits, 5 'fu . sﬁﬂ'm]u
contingency (approx. 5%)

TOTAL INVESTMENT  100% I $1,000,000 USD
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6 x 60-MINUTE EPISODES WORLD-CLASS FOOD STORIES EPIC LOCATIONS . SIGNATURE MERCEDES-AMG INTEGRATION PREMIUM POST-PRODUCTION EXTENDED CONTENT LIBRARY
Cinematic production with || lconic restaurants, local chefs, From Vancouver to California’s Custom vehicle, natural brand integration | 4K finish, broadcast and streaming social clips, behind-the-scenes,
industry-leading crews and equipment unique ingredients and real people mast iconic destinations | and automotive storytelling deliverables, promos and social content bloomers and brand-specific content
DINERS, DRIVE-INS AND DIVES |  HIGH-END TRAVEL / FOOD SERIES COOKIN' CALI (ANTLER STUDIOS) = WL, WAUST oAV SRCE
lm wa Food Network (USA) Netflix, Prime Video, Apple TV+ 6 episodes » 60 minutes — " Experienced, professional production team

All-in production budget 1 & Transparent allocation and accountability

£ Typical per episode cost (est.) Typical per episode cost (est.) : & High production value and global appeal
& W ‘ USD $25[]k - $5[|[]H USD SﬁDUk - $'[_|]M.|. USD 31 rﬂnﬂrunu , «" Built for streaming, broadcast and brand partnership

(Approx. $166K per episode)
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